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How to Use This Flipbook

As an author, a marketer at a publishing house, or anyone else
working on a book release, there's a wide array of tactics you can
use to promote your launch.

To help you develop a marketing plan for your next release, this
flipbook will walk you through the stages of a book launch, with
examples of how successful authors have promoted their new
releases at every step in the process. Some of these marketing
ideas will help you drive preorders and book sales now, while
others are geared towards building the buzz and brand awareness
that leads to future sales.

Not all of these ideas will be applicable all the time, and we
encourage you to consider your unique audience, budget, and
personal preferences before deciding where to invest your time.
While some of these tactics will inevitably work better for you than
others, we hope the ideas will provide inspiration while you're
developing a promotional plan for your next launch.

To our publisher, agent, and publicist readers: this book was
written with authors in mind. It's a great resource to share with the
authors you work with — or to dive into yourself so you can better
guide them through promoting a book launch.




THE FIRST STEPS



Before launching a new book, there's early
prep work any author or marketer can do to
make the rest of the process as smooth as

possible (and less overwhelming!).

This section highlights some of the things you
can get started on right away — long before
you start choosing marketing channels or
tweaking messaging or allocating budgets.

The earlier you get started, the better
prepared you'll be once it's time to ramp up
promotions.




Book Launch Checklist

A Marketing Timeline for Traditionally Published Authors

Bestselling author Debbie Macomber launches six books a year through a traditional
publisher. After years of testing various marketing strategies, she’s developed an
easily replicable book launch checklist with tried-and-true tactics that best build buzz
and sales. Read about each tactic: insights.bookbub.com/checklist

6 MONTHS PRE-LAUNCH

0 Post a cover reveal

{1 Add a synopsis to your website
01 Email your mailing list

1 Update your author profiles

3 MONTHS PRE-LAUNCH

01 Create an inventory of stylized
photography

01 Design quote cards

0 Run giveaways of ARCs

0 Create engaging bonus content

01 Share early reviews in your

marketing material

Send ARCs to major publications

(m]

1 MONTH PRE-LAUNCH

0 Create countdown social posts

0 Promote a Pinterest board

01 Share a book trailer video

01 Show readers glimpses of your
author life

BookBub
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BOOK LAUNCH DAY

0 Send a launch day newsletter

[ Update social media headers

[ Post celebratory social media
updates

POST LAUNCH DAY

0 Run multi-author promotions
0 Participate in Q&A sessions

0 Do book tours and signings

0 Regularly run giveaways

0 Create seasonal buzz

) Celebrate success with readers
1 Recommend books to readers

A

Create a launch plan.

Each book will have its own launch plan depending on:

* How much time you have before launch

* Your unique audience

The book and its genre, tropes, and timeliness
What tactics you're comfortable with (and enjoy!)

Based on these factors, compile your own launch
checklist from the ideas in this flipbook.

EXAMPLE: Bestselling author Debbie Macomber
created a book launch checklist. Download it here.



https://insights.bookbub.com/wp-content/uploads/2018/06/book-launch-checklist.pdf
https://insights.bookbub.com/book-launch-checklist-marketing-timeline-traditionally-published-authors/

Research your target
audience.

As you'll see in this flipbook, there are tons of ways to
promote a book launch — but you don't need to do
them alll Instead, focus on tactics that reach the right
readers with the right message at the right time to
spend less money (and time!) while selling more copies.

Ask your existing audience questions digging into their
buying habits, online behavior, and demographics. You
can ask via surveys, interviews, focus groups, and social
media. Their answers will help you better understand
how to reach them and more readers like them via the
right channels and messaging.

BookBub
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Learn how your
audience searches
for books.

Compile a list of of search queries that your target
audience is using to search for books like the one you're
promoting. Later, you'll incorporate some of these into
your marketing copy and metadata!

Here are a few free ways to find these terms:

v Research trending keywords using Google Trends

v Research commonly queried terms using Moz or
Google's Adwords tool

v Peruse book reviews in your genre to find language
readers are using to describe books like the one
you're launching
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Compile a list of
comparable authors.

When running ad campaigns, it's important to know
what other authors your potential readers enjoy, so you
can target those readers and customize your marketing
copy accordingly.

Doing this research early can help you understand how
to cater your copy and ad creative to this audience.

Compile a list by looking at the “Also Bought” section of
a book or author’s retailer pages. You can also browse
BookBub's popular authors by genre to find authors
who write similar types of books.
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Research marketing
channels and tactics.

Use this time before launch to research marketing
channels and tactics that can help you best reach your
target audience. The fact that you're reading this
flipbook is a great start!

You can find explanations and case studies for many
book marketing tactics at the BookBub Partners Blog.

Also review the metrics from your past launch
campaigns to see what worked and what didn't, and
rule out strategies that didn't effectively achieve a high
ROI or broaden your exposure.



INITIAL PROMOS



There are several effective marketing tactics
that should be implemented before the
preorder is even available on retailers.

Doing these initial promotions can help drive
early buzz for the book and lay the groundwork
for a successful launch.

In this section, you'll find some initial
promotional steps we've seen authors take
either before their preorders are available, or in
the early stages of their preorder campaigns.




THE Simon

A new book? Somehow, | doubt that. What'’s the title of this
alleged new book?

DAD

Funny you should ask, because: BOOM.

DAD
Here's a sneak peek
at Becky Albertalli’s novel

The Upside of Unrequited

Simon

SN . THE
W
Wait, is that a page from the paperback?

BookBub

Announce a title
reveal (or book deal).

Create buzz for an upcoming book by announcing the
book's title! If you're traditionally published, you can do
this by announcing your book deal, and if your title
changes, you can have a separate “title reveal” later.

EXAMPLE: Becky Albertalli published a text

conversation between her book’s characters about her
upcoming book's title.

1
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Cover Tuesday: Exclusive Reveal from
Tamsen Parker
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Team H&H has an exclusive cover reveal for you today from author Tamsen Latest Comments Our Blog

Parker for the final book in her Compass Series, The Cartographer. Reyes

Meghan B on Can You Jen Wattley
is a the man used to being in charge—of everything—until he meets Allie, Name Any Dominant Mala Bhatta
who isn't at all interested in being saved by Rey; however, they come to find Women'ln Borancez25 Gereathoory

minutes ago Tori Benson
the attraction between them too much ignore. Jennifer Pro

HeatherWaters on Lora Janet Webb.

Leigh’s Wild Card Book LaQuette
The Club Discussion Thread 37 2ie'S. Squi
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Reyes Walter is the JenniferProffitt on Lora Avon Gale
man who engineers Leigh’s Wild Card Book Roan Parris|

Club Discussion Thread 50

everyone's happiness,
minutes ago

and he's never wanted
lizzie18 on What's the
Longest Binge-Reading
Streak You've Been On?

anything else. He's got
alucrative job as

sovereign of the kink 56 minutes ago

world and he delights Kareni on First Look:
in playing puppet Rogue Desire Anthology
master for everyone (3uly 20, 2017) 2 hours

s 2 ago
under his purview...

bungluna on Can You
Name Any Dominant
Women in Romance? 2
hours ago

which is everyone.

Allie Hart has got his
hands full trying to
find a job, and being

Sara H on Can You Name
Any Dominant Women in
there for his sister and Romance? 3 hours ago
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Post a cover reveal.

Partner with a publication your readers frequent to
show a first-look of your cover to create early buzz. (The
research you did in “The First Steps” section should help
you determine which publications your readers read.)

If you can arrange to have a book available for preorder
in time for its cover reveal, linking to a page where
readers can preorder their copy can be a great way to
jumpstart preorder sales.

EXAMPLE: Tamsen Parker hosted her cover reveal on
the Heroes and Heartbreakers blog.
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Dear [author name],

| My name is [your name], a [genre] author, and

I'm a big fan of your work. | recently read
[author’s book title], and | especially enjoyed
[thing about the book you loved].

| will be publishing my newest book [book title]

' soon, which is also a [genre]. Would you
| consider reading this book and providing a

blurb? | admire your work so much, and | would
love to feature your kind words on this book.

[Book title] is about [elevator pitch]. | think
you'd enjoy this book because [reason].

' | need the blurb by [date], so please let me

know if you'd be willing to read. | would greatly
appreciate your time. Thanks so much for
considering this!

Secure blurbs from
comparable authors.

Reviews from other authors can catch readers’
attention, especially if they're familiar with the author
providing the blurb.

Our tests showed that book descriptions including
blurbs got on average about 20% higher click-through
rates than those without blurbs.

TEMPLATE: Not sure how to ask for a blurb? Here is a
template email you can use as a starting point!

13
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Marie Lu

1 Follow

About Book

ABOUT THE AUTHOR

Marie Lu received an undergraduate degree from the University of Southern California. Before
becoming a full-time author, she worked for Disney Interactive Studios as a Flash artist. Her
works include the Legend Trilogy, which is comprised of Legend, Prodigy and Champion. Lu's
title, The Young Elites, made the New York Times bestseller list in 2014.

BOOKS BY MARIE LU

e —

e ERED.EY EHAMEION

Legend Warcross Prodigy The Young Elites Champion

Marie Lu Marie Lu Marie Lu Marie Lu Marie Lu
BookBub

Claim your BookBub
Author Profile.

Keep your BookBub Author Profile up-to-date so fans
and new readers can learn about your newest title. (If
you're launching a debut title, you can claim your Author
Profile as soon it's available for preorder on retailers.)

Getting more BookBub followers can help widen your
reach and ultimately increase book sales. The more
followers you have, the more people will receive

dedicated emails from BookBub about your new release.

Plus, getting 1,000 followers unlocks the ability to send

BookBub Preorder Alerts! See ideas for getting more
followers here.

14
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JOIN THE MAILING LIST FOR

UPDATES AND YOUR MARK
DAWSON STARTER LIBRARY

EMAILADDRESS il

Build a mailing list on
your website.

Include a subscription form on your website asking for
visitors' email addresses. This will let you contact
readers who want to hear from you, so you can email
them later about your preorder and new release.

When people subscribe, send them a welcome email
including a free ebook, a sneak peek, or another freebie
as a “thank you” for signing up.

EXAMPLE: The primary function of Mark Dawson’s
homepage is to get visitors to subscribe!

15
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Build an author
street team.

A street team is a group of fans that volunteer to
promote an author. The goal of a street team is to incite
word-of-mouth buzz for a book, and they're motivated
by their love of the author’s work.

If you don't already have a street team, start building
one now so members can help you spread the word as
your book launch approaches.

Some authors use Facebook groups to organize their
street teams and recruit new members.

16



“This storm.
This is how I feel
when I look at
you.”

The 5;;9 with the Red Halleon

Katherine Locke
October 2, 2018

BookBub

Create an inventory
of promo images.

Take high-quality photos of your book, and create
vibrant promotional images using free apps like Canva
or RelayThat. Also consider creating a few animated
GIFs that will stand out on social media.

You can then use these images in your marketing
campaigns, your website, and on social media to
promote the preorder and book launch.

EXAMPLE: Katherine Locke used Canva to create
graphics, and hired GIFGRRL to create custom GIFs.

17
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The First 15
Presidents

Said Yes.

The 16th
Said No.
BUY IT
THI NOW
LINCOLN [
Al\l Y Tl—{ www. SteveBerrvory

rela ol B U2 Bl Do You
STEVE Know
The Truth
About
Lincoln?

BUY IT
NOW

VISIT

www. SteveBerry.org

Test marketing copy.

As early as you can, test and optimize your book
description and marketing copy rather than making
assumptions about what will resonate with readers.

Use a polling software like PickFu to test copy variations
and see which your audience likes better. Or use
BookBub Ads or Facebook Ads to A/B test copy.

EXAMPLE: When M.J. Rose created taglines for her
client Steve Berry, she used BookBub Ads to run A/B
tests and determine which tagline would resonate best
with each audience they targeted.
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Create swag.

Swag can be an effective marketing tool, especially if it
ties into the story in some way. Flat swag is the least
expensive to ship!

Remember: Everyone gives away bookmarks and
bookplates. Consider your target audience, and think
about what they would have a real use for that relates
to the book.

EXAMPLE: Joan Jaytanie created small but useful and
compelling swag, including jewelry and lip balm.

19



PREORDER PROMOS



For a traditionally published author, a significant
number of preorders can increase a print run, and
early buzz may convince the publisher's marketing
team to invest more time and marketing dollars
into the book’s campaigns.

For a self-published author, driving preorders can
trigger retailer algorithms that may help a book
appear in “hot new release” lists, which can boost
not only preorders, but post-publication sales.

And since many retailers count preorders on
release day, driving these early sales can land an
author on a bestseller list after the book’s first week
on sale, whether it's traditionally or self-published.

In this section, you'll find ideas for how to drive
preorder sales based on creative campaigns we've
seen authors run!
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Book 9 in the Blessings series

4T CTecond Jime (Dheeter

Seto et |
D Pre-order Now

Available August 28, 2018

NAACP nominee and USA Today bestselling
author Bev r
beloved Blessings series

L%m{

Welcome to bestselling author Beverly Jenkins’s website!
Click here to download a free printable list of all of Beverly's novels!!!

Click here for a list of Audio Books by Beverly!!!

Update your website.

As soon as the book is available for preorder, update
your website with information about the new book,
using prominent placement so it's easy for readers
visiting your website or blog to see what you'll be
releasing next.

EXAMPLE: Beverly Jenkins advertised her book available
for preorder at the at the top of her homepage, as the
first carousel banner.
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THE END

Update existing
books' back matter.

If you own the rights to your ebooks, update the back

matter of your existing books to promote the preorder.

Authors who promote another book in their back
matter see a 2.2x higher increase of sales of other
books in their series than those who don't. And those
who include a 1-chapter excerpt see the highest
increase in sales of the promoted book.
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include updates from your

ors! Modify Preferences

Inked Expressions

by Carrie Ann Ryan

PREORDER NOW AT:

= 2 B

SAVE FOR LATER:

Bookmark

PUBLISHER DESCRIPTION
The Mc

continu

shouldn't w

Everly Law married the love

ther working

1ave the life they
jithout her adding dating a Montgomery.

As past secrets come to | 1e'll need Storm more than ever—even if st

doesn't realize it. Read More >

Preorder from Carrie Ann Ryan

ve of giving birth to their

e

Send a BookBub
Preorder Alert.

A Preorder Alert is a dedicated email to an author’s
BookBub followers announcing that one of the author’s
books is available for preorder. At only $0.02 per eligible
follower, they're a cost-effective way to drive preorder
sales.

EXAMPLE: Carrie Ann Ryan sent a Preorder Alert

for Inked Expressions to her 12K followers, generating an
estimated 350 book sales. This $225 campaign helped
drive at least $1,200 in revenue!
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TIFFANY SCHMIDT

YA Author, Ravenous Reader, Schmidtlet-Chaser.
Firm Believer in happily ever afters. Find me at: @TiffanySchmidt /
TiffanySchmidt.com / Facebook

Pre-order Offer for HOLD ME LIKE A
BREATH

I'm offering special swag exclusively to readers who preorder a copy or copies of Hold
Me Like a Breath by May 19th! (US only)

1f you order one copy, you get: a gummy organ (*ew*/awesome), a sticker, a signed
bookmark, & a note from moi!

Offer free swag in
exchange for
preordering.

Giving readers an extra incentive to preorder can help
create buzz ahead of a book’s launch — especially when
recipients share photos of their swag online! Have
readers email a copy, screenshot, or picture of their
receipt to get the swag. Also, give everyone what you're
offering. Don't require purchase for a contest entry.

EXAMPLE: Tiffany Schmidt created a tiered preorder
offer — readers who bought one copy got a swag pack
of gummy organs (relevant to the book’s plot), a sticker,
a signed bookmark, and a personal note. Readers who
bought two copies got all that plus a free necklace.

25



EXCLUSIVE A MORTAL SONG PRE-ORDER OFFER

Grab this enthralling YA fantasy novel early and receive extra goodies to go with it!

Pre-order A Mortal Song in any format (Kindle ebook* —on sale
for $0.99!, paperback, or hard ) from any available retailer
before Sept 13th, submit an image of your receipt using the
form below, and you'll get a gift pack that includes:

-An exclusive digital bookiet following Sora's journcy through Japan with
photos from the author’s travels and lots of story commentary.

-An exclusive 25-page short story showing a key sequence in the book from
another major character’s POV,

-An exclusive high-res digital poster of the book cover, signed by the author.

-Access 1o Megan's secret bonus content webpage, where you'll find deleted
scencs from Song as well as her other books.

-A chance to win even bigger prizes, including swag and signed books.
*Other cbook formats available on request. Email me to ask.

Open to readers worldwide. Pre-order at:

aMazon gupaes.wosiee X C3 s s

Or order a signed copy direct from the author: Paperback ~ Hardcover

Sorry, now that A Mortal Song has been released,
the pre-order offer is no longer available. But you
can still purchase it from the above retailers! The
Kindle ebook will be on sale for $0.99 until
September 20th.

If you need help getting a picture of your receipt, here are instructions for taking screenshots on any device.
If you have any questions about this offer or the book, please contact megan@megancrewe.com

AT

BookBub

Send a digital gift
pack to readers who
preorder.

For authors on a budget, sending swag packs via mail
can get expensive, so a great alternative is to send a
digital gift pack to any reader who preorders. This is a
nice immediate reward for readers since they can't get
the instant gratification of reading the book right away.
Offer this digital pack to everyone who preorders.

EXAMPLE: Megan Crewe offered a digital gift pack
including a booklet with author commentary, an
exclusive short story, a high-res poster, and other bonus
content to anyone who preordered A Mortal Song.
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& Lysa TerKeurst @ A

@LysaTerKeurst

Pre-order your copy of my new book

. Follow

Uninvited today and get FREE limited time

resources: bit.ly/29ESDfi

PRE-ORDER
Lysa TerKeurst's new book
and we’ll send you the

FIRST FIVE CHAPTERS

1\ ied

immediately along with
other limited time

free gifts!

\1BOOKSTORE.COM

2:53 PM - 17 Jul 2016

16 Retweets 82 Likes @ ‘ © G e s a s "Q

Send an excerpt to

readers who preorder.

Offering several chapters of a book before it's released
in exchange for the preorder provides at least some
instant gratification to readers who can’t wait to read!

EXAMPLE: Lysa TerKeurst sent the first five chapters of
her book Uninvited to readers who preordered.
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From the author of PUSHING THE LIMITS
KATIE McGARRY

Register your preorder purchase of

WALK THE EDGE

and receive a previously unreleased
bonus scene featuring Echo and Noah
from Pushing the Limits.

PLUS! vou couLp WiN THE CHANCE TO
APPEAR IN THE NEXT THUNDPER ROAD NOVEL, o
COMING IN 2017!

T
.

A

Complete the form below to register your preorder purchase of

WALK THE EDGE

and receive access to exclusive bonus content from Katie McGarry. Plus, you'll be
automatically entered for a chance to appear in book 3 of the Thunder Road series!

Click any of the retailers below to order your copy now.

amazoncom* BAM!  BARNESSNOBLE ,x\‘,;\.g;k- i

e Indigo kobo,

¢ B

Oownload on
@& iBooks

Send a previous book'’s
deleted scene to
readers who preorder.

For authors who'd rather not send an excerpt from the
upcoming book, another idea is to send a deleted or
bonus scene from a previous book. This could be an
enticing incentive for that book’s biggest fans!

EXAMPLE: Katie McGarry offered readers a bonus
scene from Pushing the Limits to readers who
preordered Walk the Edge.
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to Granite Point? The SISTERS
Sparrow Sisters is a -

beautiful, haunting, and thoroughly
mesmerizing novel that will capture your
imagination.

$1.99 s$10.99

Amazon

Women'’s Fiction, Fantasy, Literary Fiction

N
Nlmrulnm
(;_l.llll'('_-*

How will the

game end?

Find out, Jan 3rd. PREORDER TODAY!

Promote the preorder
via BookBub Ads.

You can run BookBub Ads for any book — including
preorders — without going through an editorial
selection process. These ads reach BookBub's millions
of power readers in various places throughout the
BookBub platform. Target by comparable authors,
category interest, retailer preference, and region to
reach the most relevant power readers for your title.

EXAMPLE: CD Reiss ran a BookBub Ads campaign
targeting her existing fans to let them know her new
book was available for preorder. She drove 793 clicks at
a 3.3% click-through rate for only $221.

29
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Who to follow - evesn  view &

Danielle Walker &

PRI PRa——— .m Michelo Tam © <7
q Danielie Walier © Qugarstaigran < May C renom )

Cookbook ausnor | 3x NYT Desssede | YAV R fialy avelatie 1o pro-crciert Tharsks 10 everyone who fng out with Kt )

Mom of 3| Wite | Forbes 30u 30 ™ this aemoon whie | Gushed over my new book, 15t my voCe from

Beatrg an auvtomune Grease w Diane Santiippo

axcstament, and burped o ive tv (3 told evenyone | o)

BookBub

Update your social
media header images.

An author’s social media images — such as on Facebook
and Twitter — offer a great branding opportunity for a
book available for preorder. Updating a Facebook
page’s cover photo also makes it appear on fans’
newsfeeds (as determined by Facebook’s algorithm), so
it can be a great way to notify fans of a preorder’s
availability.

EXAMPLE: Harlan Coben and Danielle Walker both
updated their Twitter header images to promote their
books available for preorder.
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= A PIECE OF MY MIND FROM

v

\:‘j Heather Sunseri

June 22, 2017

Hi, friends!!

| hope this email finds all of you well and enjoying fantastic summers. | know |
have been nothing but busy, busy, busy, but I'm also gearing up for an exciting
trip to Europe with my oldest child. And although the trip promises to be tons of
fun filled with art museums, palaces, and afternoon tea, I'm also planning to do
a little research along the way for an upcoming series that | can't wait to write. |
promise to give details later this closer to fall.

I laughed. “Goodnight, Mac.”
Let's get to the
am presenting
release on Aug
longer look insi

When | hung up, Declan smiled at me. “He's going to have a long night.”
Declan drove us along the bucolic back roads of prime Kentucky horse country
followed instantaneously by a piercing clap of thunder. Sparks and splinters
flew from a tree that had been struck less than a quarter mile away.

“I'm afraid we all might,” | said.

READ A LONGER EXCERPT BY CLICKING HERE

OR PREORDER FROM YOUR FAVORITE
RETAILER

you think. (If
1o join and | will

iBOOKS ¢ AMAZON US ¢ NOOK ¢ KOBO ¢ GOOGLE
PLAY
AMAZON UK ¢ AMAZON AU ¢ AMAZON CA

on our way to Shaughnessy Farm. A streak of lightning zigzagged in front of us,

Are you caught up on the In Darkness series? Are you ready for Coverad in

Darkness (releases August 1) and Shot in Darkness (releases August 29)?

BookBub

Promote the preorder
to your mailing list.

Let your mailing list know that the preorder is available
for purchase to help drive sales. Some authors send
their subscribers an exclusive look at the first chapter to
get them excited.

EXAMPLE: Heather Sunseri sent an email to subscribers
notifying them of her newest preorder. She included the
first chapter in the email itself to hook subscribers. After
the excerpt, she included a link to read the first seven
chapters of the book, as well as retailer links so readers
could preorder it right away.
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) Julie James
April 3, 2017 - Q

Giveaway! We're only two weeks away from the release of THE THING
ABOUT LOVE, and | have two signed ARCs up for grabs. To enter, like this
page and leave a comment below. Giveaway is international, and will
remain open until 9pm CST tomorrow.

THE THING ABOUT LOVE was named one of the most anticipated reads
of 2017 by Goodreads, BookBub and Book Riot!

AVAILABLE APRIL 18. Have you pre-ordered your copy yet?
Amazon: http://amzn.to/2de90oks

B&N: http://bit.ly/2cwLg9y

iTunes: http://apple.co/2hiZdtO

Kobo: http://bit.ly/2hpO3SN

GIVEAWAY RULES

Must be 18 years or older to participate.

The winner will be notified on this site.

This contest is in no way sponsored, endorsed or administered by, or
associated with, Facebook.

O0D7% Jutiana Haygert and 616 others

467 Comments 18 Shares

Give away ARCs to
drive early reviews.

While users can't review preorder books on some
retailer sites (e.g. Amazon), they can leave reviews on
other sites like BookBub, on their blogs, or on social
media, so you can start getting reviews while a book is
still available for preorder by giving away ARCs. Some
authors run giveaways on their blog or social media
profiles to provide ARCs to their most loyal fans.

EXAMPLE: Julie James ran a giveaway for her book The
Thing About Love on her Facebook page, and included
preorder links in the description for people who wanted
to order their copy right away!
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8 of 9 people found the following review helpful

TIIrTrirTr SO000 good. You will question much of what you think you know.

By vox libris Top 1000 REVIEWER On July 19, 2013 - I
Format: Hardcover \ Ive s o re eva n

Faithful readers, you need to give me am t or two to collect myself, because this book - THIS BO
[
bloggers & reviewers
o

Your Browsing History  Recommended For You  Improve Your Recommendations  Your Profile  Leam More

Vox Libris

a Use tools like NetGalley or Edelweiss to find early

@Vortibrs reviewers, or reach out to relevant bloggers with a pitch.
:?l:aiu!votes

Reviewer ranking Clicking here wil Also consider reaching out to people who've reviewed
o reveal thic books similar to yours on sites like BookBub, Amazon,
i re”‘eaksjifgir”a'[ and Goodreads. They've proven themselves to be

experienced reviewers — they know what makes a good
review, are willing to write helpful reviews, and they will

likely have a quick turnaround.

hitp//voxiibris.net

a See less

Helpful votes

6.1k + Foliow

EXAMPLE: Find verified reviewers who've reviewed
similar books to yours on Amazon.
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ABOUT + FANART CONTEST * EXCERPT « SIGN-UP + 2015-2016 TOUR + BUY

Create your own A Darker Shade of Magic fanart for a chance to win a signed Advance Reading Copy
of A Gathering of Shadows!

See all of the famtastic ctricy + The contest is open unth 11:50 pm EST on December 2

PRIIES
00ee 37 3 0n807ed
,,,,,,

oy wocow aced A m«s-:«c{»'xm:

oned
hor-siged Goute-4i0ec A Ourker Shods o Mae poster, wnd 8 50
printed model of the Londons

Run a fan art contest.

Encourage fans to upload fan art of a character or scene
from a previous book to your blog or Facebook page —
or have them share it using a hashtag on Instagram or
Twitter. Choose a winner to receive an ARC of the
upcoming book as a prize, and then get permission to
use that fan art in your marketing!

EXAMPLES: V.E. Schwab and her publisher ran a fan art
contest for A Darker Shade of Magic as a way to give
ARCS of her upcoming book A Gathering of Shadows to
some of her loyal fans.
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Shop by

Department ~ Diana's Amazon.com Today's Deals Gift Cards Sell

Buy aKindle  Kindle eBooks  Kindle Unlimited  Advanced Search  Daily Deals  Free Reading Apps  Kir

Kindle Store » Kindle eBooks » Mystery, Thriller & Suspense

Look inside ¥
FREE PREVIEW

DAV D
BVAI'-;DA(‘-PI'

READ ON
ANY DEVICE

> Get free Kindle app

BookBub

The Guilty - EXTENDED FREE

PREVIEW (first 9 chapters)
Kindle Edition

by David Baldacci (Author)

WIWWIWW ~ 36 customer
reviews

» See all formats and editions

Kindle
$0.00

Read with Our Free App

Will Robie is the government's most professional, disciplined,
and lethal assassin. He infiltrates the most hostile countries in
the world, defeats our enemies’ advanced security measures,
and eliminates threats before they ever reach our shores.

But now, his skills have left him. Sent overseas on a critical

~ Read more

Enhanced Typesetting:

Word Wise: Enabled ~ Enabled

Add a free ebook
sampler to retailers.

Upload the sampler as its own ebook with a separate
product page and make it clear in the title and
description that this is just a sample — the first chapter
or first few chapters — to avoid disappointing readers.
On the last page, include a link to the full copy's retailer
page so readers can preorder.

EXAMPLE: David Baldacci's publisher gave away the
first nine chapters of Guilty as a sampler on Amazon.
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Coming June 23rd 2017

BookBub

b
<
A

DEBBIE MACOMBER'S TABLE

AVAILABLE 4.3.18

e debbiemacomber @ « Follow

debbiemacomber Only one more day until
the release of, Debbie Macomber's Table! |
cant wait to share with you many of the
recipes that my family has been enjoying
over the past few generations! You can
order a copy from my website.
#authorsofinstagram #bookstagram
#bookrelease #cookbook

mobilenurse So excited!!

I p . I'm so

creativedowntime | have mine. Ordered it
on qvcl! It's awesome.

O Q R

313 likes

Create countdown
social media posts.

Build excitement by creating countdown images for
social media, and regularly remind fans of the launch
date (while encouraging them to preorder).

One month, one week, and one day are generally good
milestones to announce to build excitement.

EXAMPLES: Debbie Macomber and Lauren Blakely each

created countdown graphics to post on Instagram and
Facebook in anticipation of their upcoming releases.
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Submit for a BookBub
Featured New Release.

These new releases are curated for you based on your categories. If you'd like to
change which emails you receive from BookBub, you can update your preferences.

Editors’ pick for Thrillers

R 'he Outsider

'( I b\\l ‘ ] A brand new novel from teh wildly popular #1

X New York Times bestselling author: When a child’s
" { "4 i corpse is found in a park, suspicion falls on the
well-liked town citizen Terry Maitland.And Terry
is hiding a shocking and sinister secret... “Will
remind readers of King's earlier notel /t” (Kirkus
Reviews).. A

Featured New Release emails are curated lists of new
releases hand-selected by BookBub’s editorial team and
targeted by category, so they reach all the BookBub
members who have opted into that genre. These weekly
emails include links to purchase the new book at
readers’ retailers of choice.

& Release Date: May 22nd, 2018

While New Release Alerts provide exposure to an
author’s followers, Featured New Releases expand that
reach to a much broader audience of BookBub readers.

Save for Later

Editors’ pick for Women's Fiction

The Female Persuasion

Wolitze

EXAMPLE: A Featured New Release for Stephen King's
The Outsider drove 1.5K sales at $14.99.

From the New York Times-bestselling author of
The Interestings, an electric, multilayered novel
about ambhition. nower. friendshin. and
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Congratulations! It's your book birthday!

In addition to celebrating, there are lots of
creative ways you can promote a new release
on launch day.

In this section, you'll find examples from a wide

range of authors promoting their book launch.
These campaigns either took place on launch
day, or very soon after.

Remember: You don't have to do them all! Pick
the strategies that will best resonate with your
unique audience.




BookBub

BookBub New Release from David Baldacci

_@ Author Alerts now include new releases
= from your favorite authors!

T The Fix

by David Baldacci

NOW AVAILABLE AT:

=3 =
Apple iBooks

SAVE FOR LATER:

Bookmark

PUBLISHER DESCRIPTION

Amos Decker, David Baldacci's unique special agent, who suffered a head injury
that resulted in giving him the gift of a remarkable memory takes on another case

in The Fix

Walter Dabney is a family man. A loving husband and the father of four grown
daughters, he's built a life many would be proud of. But then the unthinkable
happens. Standing outside the FBI Headquarters in Washington, D C, Dabney
shoots school teacher Anne Berkshire in cold blood before turning the gun on
himself. One of the many witnesses is Amos Decker; a man who forgets nothing
and sees what most miss. Baffled by what appears to be a seemingly senseless

and random killing, Decker is thrust into the investigation to determine what drove
this family man to pull the trigger.... Read More >

Make sure your book
gets a BookBub New
Release Alert.

If you haven't already, add the new book to your
BookBub Author Profile as soon as the preorder or
product page is live on retailer sites.

This will ensure that your BookBub followers

automatically receive a New Release Alert when the
book launches.
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BigMagic Tagboard News Books Bio Tour Video Press Podcast Contact LizNews

651G MAGIC

ELIZABETH GILBERT

AVAILABLE NOW
#BIGMAGIC

0000060

From the worldwide bestselling author
of Eat Pray Love: the path to the
vibrant, fulfilling life you've dreamed of.

Readers of all ages and walks of life have drawn inspiration and

CREATIVE LIVING
BEYOND FEAR

| ) amazoncom

AN ARNES
T2 LNNRIF

BookBub

Update your website
branding.

Publicize the new book on your website by updating the
header or banners of your homepage to increase
awareness among website visitors.

Also, on launch day, make sure to update any “preorder
now” copy with “buy now” copy.

EXAMPLE: Elizabeth Gilbert's homepage boasts her
newest release, with retailer links, social sharing icons,
and a hashtag for readers to use on social media.
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Add retailer links to
your website.

Make it as easy as possible for visitors checking out your
website to purchase your newest title wherever they
shop! Add the new title to your books page, and be
diligent about updating the retailer links as necessary
(for example, if the book becomes more widely available
after its release).

EXAMPLE: Gillian Flynn has a buy button for each book

that opens a lightbox in which readers can select their
preferred format and retailer.
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¥ DEBBIE
MACOMBER

If Not for You

- \

If Not for You

-AVAILABLE NOW-

DEBBIEMACOMBER.COM

#1 New York Times bestselling author Debbie Macomber has written an
emotionally stirring novel that shows how sometimes a choice can seem
wrong even though it's absolutely right.

Send an update to
your mailing list.

Email your mailing list about the book launch to remind
them that the book is available for sale now. Some
readers may not have preordered, since they prefer the
instant gratification of buying and receiving the book
right away.

EXAMPLE: Debbie Macomber sent an email to her
mailing list on launch day, and asked her publisher
Random House to send an email blast to their reading
lists as well!
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Run a price promotion

for a previous title.

N Cocky Prince
" ‘\f\ by Jules Barnard
\ . . . .
Hayden returns to her hometown to chase Run a price promotion for the previous series book or
B Eftce 8 draamjob; Bt e didn't another backlist title to help drive sales for the new

COC anticipate working with arrogant, wealthy K link . . .
PRIN b ek Oaribad fodinened — book — and link to the new title in the discounted

- even as he leaves her completely book’'s back matter. 89% of BookBub partners who

bireethiess... discounted an older book to market a new release sold

more of their new book after the promotion!

Juisa [
B/\[@FARD‘_ ree! s$3.99

EXAMPLE: When Jules Barnard launched Tempting Levi,
she ran a BookBub Featured Deal for the last book in

her previous series, Cocky Prince. Tempting Levi hit the
USA Today bestseller list and sold more copies than any
of her other titles in their first week!

New Adult Romance

BookBub



Events

Events | : ¥ o ) ]()l N —I‘H F
cal 5 3 1C
alendar ¢ T & 4 MAGIC
Birthdays ‘ o . 1§

Discover

Colorless Release Day
Party

Past

=+ Create Event v

A6 Colorless Release Day Party
Public - Hosted by Rita Stradling

% Interested  +/ Going A Share v

(® Tuesday, August 8 at 10 AM - 11 PM
© Online

About Discussion

69 Going - 46 Interested

Share this event with your friends

# Share v

Details

Join the Colorless Book Birthday Party!! There will be games, prizes,
frebies, a kindle fire aiveaway and much more!! Drop in at your

BookBub

Host a release party
on Facebook.

Host a virtual party via a Facebook event for those who
can't celebrate with you in person! In the event, run a
contest so fans can win prizes, such as a free copy of
the book, swag, posters, and more.

EXAMPLE: Rita Stradling hosted a release day party on
Facebook to celebrate the launch of Colorless. There
were games, prizes, freebies, a Kindle Fire giveaway,
and more.
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to Granite Point? The SISTERS

Sparrow Sisters is a

beautiful, haunting, and thoroughly
mesmerizing novel that will capture your
imagination.

$1.99 s10.99

Amazon

Women'’s Fiction, Fantasy, Literary Fiction

“ A sexy,
delicious
toe-curlingly
good time! ”

~-Carie Horce,

NYT Bestselling Author &3

Promote the launch
via BookBub Ads.

You can run BookBub Ads for any book without going
through an editorial selection process. These ads
appear at the bottom of BookBub’s daily emails and on
BookBub's website. Target by comparable authors,
category interest, retailer preference, and region to
reach the most relevant power readers for your title.

EXAMPLE: Lauren Blakely ran BookBub Ads for her new

release Mister O and hit the New York Times, USA Today,
and Wall Street Journal bestseller lists!
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Rose Harbor Series chat

O0w 2.9
Comments

Kathy Wolf Schott Love the Rose
Harbor series! Can't wait for the next one. So
sad Cedar Cove on Halkmark ended.

j Carroll Mariette Loved the Cedar Cove
b sevies and am enjoyiog the Rose Harbor seres.
Have others in mind to read. “Cedar Cove® is

Erin Thomas 1ove to resd, bt have

found very few books | have enioyed enough 1o
read though 1o the end. | tacently purchased
Saver Linings, unaware it was part of 3 senes. |
read It cover 10 cover in less than  week. Being
a wife and working mother of two, that is a
huge feat for mel | am dying to read Sweet
Tomorrow's! Il be purchasing al theee
previous books of the Rose Harbor senes in the

Lke * Reply - ©
~ “ Wandy Woad Scott Thanks foe
@ answering my question about why you chose
“Rorts Harbor.” My mom koves roses and has
the nickname of “Gypsy Rose.”
& - Reph

Norma Jean Driscoll Caruso W, from
§ New Jersey, love all your books.
Cant wait 1o read the next ooe. Will you be
writing anymore for the Blossom seres???
Miss cedar cove on halimark channel wish It dd
not end.
Like - Reply - ©
FIN Lynn Pagac S0 wonderful 10 see you and
AR] near your voice. Just loved the Cedar Cove

Uke - Reply

y Tonl §. Kilroy 2 Love you & your bock's
i .:§ k‘,\ DM. My favorite saces as you know ace Cedar

Cove & Rose Harbor Ina, | hawve been one of

® Chat (22) oRY n

BookBub

" Debbie Macomber 2 Follow |+
4 . @

ols Uke @8 Comment A Share n-

Top Commants *

Stream a live Q&A on
Facebook or YouTube.

Celebrate the book launch with fans by streaming a live
Q&A on Facebook or YouTube!

When you begin a Facebook Live or YouTube stream,
people who've liked your page or subscribed to your
channel receive a notification that you're streaming live.
Afterward, the video is available for anyone to watch
later.

EXAMPLE: Debbie Macomber regularly streams

Facebook Live Q&As, so check out her page to see an
example.
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»1' ) 0:25/400

My New Book, Marriage Advice, and Hamilton: 50 Snapchat

Questions Answered!

vlogbrothers
& Subscribed | @ | 3M 579,070 views
= Addto @ Share  eee More i 21584 B 14s

Published on Mar 29, 2016
In which John answers 50 questions he received via snapchat (where you can find him at j on topics including his next book,
the Looking for Alaska movie, the musical Hamilton, the status of Fireball Wilson Roberts, marriage advice, and his favorite season.

SHOW MORE

COMMENTS + 1,575

BookBub

Pre-record a Q&A
video.

If streaming live seems scary or overwhelming, you can
pre-record a Q&A as well. Have fans send questions
ahead of time, and answer them later via a pre-
recorded video on your YouTube channel or Facebook

page.

EXAMPLE: John Green asked fans to send questions
directly to his Snapchat account, and answered them

later on his YouTube channel.
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The Great Alone

Kristin Hannah

CRISTIN
HANNAH

Save to Wishlist Buy Book

e Lisa Gardner

* ko hkhk © Recommended

Nothing makes me happier than a new release by one of my favorite authors. | love Kristin
Hannah! WINTERS GARDEN, is one my top 10 books ever, not to mention THE NIGHTINGALE. In
the GREAT ALONE she returns to a historical backdrop and family drama, this time 1970s Alaska
THE GREAT ALONE is all about a haunting past, shared trauma, and the inherent human desire to
make a fresh start. You have a father with PTSD from the Vietnam War and his wife and young
daughter, determined to rebuild in the wilds of Alaska. But what they don't know, can kill them in
environment this harsh and remote. This is one of those books that will hook you from the first
page and keep you reading till the (bittersweet) end

Enjoy this review or find it helpful?

¥ Liked 739 likes 7 Share

BookBub

Ask other authors to
recommend the new
book on BookBub.

Consider asking an author who loved your new book to
post a recommendation on BookBub.com, which might
encourage their fans to give it a whirl! You can also
engage with people who comment on the
recommendation to build rapport with potential
readers. If a fellow author recommends one of your
books, consider paying it forward by posting a
recommendation of your own for a book you love.

EXAMPLE: Lisa Gardner recommended Kristin Hannah's
The Great Alone on BookBub. This recommendation
drove 80+ sales at $14.99!
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Nic-or-Treat
@getnicced

Highlight of so far? Hanging with
my FAVORITE former teachers during a visit
to @northgwinnetthighschool! TeeTe
T3

; \ \ =] ‘\‘,03
i g

-

‘ 4
= Ty «
4

5:06 PM - 8 Oct 2018

aie QOBNCOLOG

Share pictures from
your IRL celebrations
on social media.

As you can see, there are a lot of online promotions you
can do on launch day — but you might also be
celebrating the book launch in real life! Whether you're
hosting a book launch party, participating in a signing,
or visiting a school, make sure to snap some pictures
and share them with your virtual fans who also want to
celebrate with you.

EXAMPLE: Young adult author Nic Stone tweeted a
picture from her launch day event at a high school,
showing appreciation for her former teachers.
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‘-‘E‘ ADAM &= ©

Follow )
@AdamSiivera y

Thank you all for the WHAT IF IT’S US love!
We’re loving seeing your photos and hearing
your kind words :)

CKY ALBERTALLI
B ADAM SILVERA

* “This i
Joyful fomance js
both ;weet and Substantia| " - ?

= —Kirkus Reviews (starred review) ’ Coe %

9:03 AM - 9 Oct 2018

89 Retweets 630Lkes B PO 2 DO DR S

Thank your readers.

Your book birthday is an exciting day, and the
culmination of a huge accomplishment. But remember
to take a moment to thank your fans! Voice your
appreciation for their excitement, loyalty, and
evangelism. A little bit of gratitude can go a long way.

EXAMPLE: On launch day for What If It's Us, co-author
Adam Silvera tweeted thanks to his fans for all their
excitement and support several times.
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POST-LAUNCH PROMOS



Promotion shouldn’t end once a book is finally
out in the wild — it's important to maintain the
momentum in the weeks and months following

its launch as well!

With a little creativity and persistence, you can
continue marketing a book to reach new
readers after its release day.

While a book’s long-term marketing strategy
could be a flipbook of its own (and is, in fact!),
this section provides some examples of
promotions we've seen authors run in the
month following their book launch.




To enter the Blizzard of Books Giveaway & have a chance to win a fabulous stack
of *"SIXTEEN"" signed YA books including THE CONSPIRACY OF US ...

1. Reblog this post.

2. Follow the author on Tumblr.
3. You must follow *every* author in the giveaway to be entered.

BookBub

Cross-promote with
comparable authors.

For example, if your imprint or group of friends has
three fantasy books featuring fae, coordinate price
promos, themed blog posts, and social media parties.
Packaging these books promotionally helps each book
gain exposure across the other authors’ platforms.

EXAMPLE: Maggie Hall coordinated with 15 other young
adult authors to run a giveaway offering 16 signed
books on Tumblr.

54



Introducing a new show from Rocketship.fm!
This New Economy - A Podcast Exploring Humanity Through Economics

@ Rocketship.fm | Subscribe on iTunes

BookBub

Your Strategy is Your Story

with Eliot Peper of Uncommon Stock

"Storytelling is the skill that distinguishes
the top 1% of founders."

Eliot Peper, author of the Uncommon Stock fiction
series, talks with us about the critical importance of
nailing your story. From communicating with
customers, to i s, to employees, your story has
to matter. He shares some fantastic strategies and
techniques to make sure you're framing your story in
the most impactful way.

Listen Now

Participate in podcast
interviews.

Podcasts have soared in popularity over the past few
years, and many of them are always looking for fresh
guests. You can look for book-related podcasts (for
readers or for authors) or other shows that may fit your
niche.

EXAMPLE: Eliot Peper, an indie science fiction and
techno thriller novelist, has secured features on
relevant tech podcasts, including This New Economy and
Techdirt.
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The Hate U Give

Angle Thomas

I've finished it Buy Book

0 AlTonya Washington P

*ok ok k ok © Recommended

I pretty much inhaled this book and it's been a very long time since I've read a book that has
gripped me so strongly right from the first page. The fact that such a beautiful story was inspired
by such horrific events is heartbreaking, but that's often the way of it. Every aspect of this story,
the dialogue, the narration, the subject matter...just takes hold and doesn't let go until the last
page is read or... in my case, inhaled. The characters were all dynamically presented and every
one of them brought in such a unique perspective. It's been a minute since I've literally screamed
at book characters the way | tend to do when I'm alone and watching one of my favorite television
shows, but that's exactly how immersed | was In this beautiful, edgy and inspiring storyline.
Outstanding work from a new literary talent!

Enjoy this review or find it helpful?

Like 7 likes 7* Share

Regularly recommend
other authors’ books.

Recommending a book on sites like BookBub is a fun
and easy way to connect with BookBub’s community of
enthusiastic power readers. It can also help you stay
top-of-mind with your followers, who will see your
recommendation in their feeds on BookBub.com or in
their weekly digest email. Plus, it opens up fantastic
opportunities to promote fellow authors and help them
get discovered.

EXAMPLE: AlTonya Washington regularly recommends

books she loves on BookBub, both in her romance
genre and others her readers might enjoy!
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Q rainbowrowell © m

. rainbowrowell Quick! Read this book by

Kate Racculia while there's snow on the

|\ ground! it's like Wes Anderson + Twin

Peaks + U0

all 21 comments
nellanndee So good.
and.505 @kathyuciads
mjudsonbooks We love this one!

shelblesunflower oh i love this one and
her other novel, this must be the place, i
love them both!

xokfan omg @gomezrac ‘PN
gomezrac YW thank you!! (This is
Kate, bc | am on Insta as my cat)
audreynotaubrey @rabvixen
thrurosecoloredglass | just ordered a
copy! Your recommendation is all the

O Q

3,624 likes

BookBub

9 jedavis.author Following

jedavis.author THE HEARTS WE SOLD
by Emily Lioyd-Jones.

This month’s #OwiCrate book looks like
the perfect twisty, dark read! A teen
trades her heart to a demon only to fall
in love with a fellow deal-maker.
#hedgie #hedgiclove
#HedgehogsAndBooks

#ya

¥
#books #bookshel! #book #reading

~ unicorn_chaser99 Beautiful shot! @

mecalihoylebooks YY

writarballunsrrare 8

Share pictures of
other authors’ books.

Regularly show off friends’ beautiful book covers on
social media sites — whether coordinated or as a show
of goodwill. These other authors might even return the
favor!

EXAMPLES: Many authors post fun pictures of books
they recommend on Instagram using relevant hashtags
like #bookstagram or #bookshelf. These books are
often artfully showcased in front of a creative backdrop,
or posed with a cute animal.
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@ o rimms = -
Fun panel with @author_cblee @sarahkuhn

and @mauxbot discussing their fantastic
books and AsAm characters.

BARNES&NOBLE

BOOKSELLERS

8:29 PM - 8 Oct 2017 from Los Angeles, CA

2 Retweets 10 Likes u @ ﬁ ﬁ%w ‘ ‘q e, Qe

BookBub

Participate on author
panels.

Speaking on panels at book conferences is a sure way to
gain exposure to fans of the other authors on the panel,
whether they're readers at consumer conferences or
fellow authors at writing conferences.

If flying solo on stage sounds too intimidating,
participating on a panel might be a more comfortable
option for you!
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Post fun photos of the
book on social media.

Regularly post fun images of the new release on social
media. Repetition is important for sparking reader
recognition! For example, take the book along for a ride
and photograph it in front of scenic backdrops. Bonus
points if the location is relevant to the book’s plot!

EXAMPLE: Karina Hale posted pictures of her book on
Instagram in a variety of locations.
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BuzzFeeD Community o

News Buzz Life Quizzes Videos More v Get Our App!

13 Beach-Perfect Books To Curl Up —— BuzzF«
With This Summer ‘

We all know summer is about the sun, the sand, and the books that will keep us
company.

Gun Selle

Hopes Foi

CAT POWER: 1 Shootir

ﬁ missdorothyhunter “ B
COMMUNITY MEMBER by Sapna

Join The Community!
1. Landline by Rainbow Rowell m

What's The Most B

Literature About Al

/i
7/ i

BookBub

Publish posts on sites
like BuzzFeed &
Medium.

Write a clever or funny tie-in to your book. The article
you write can either be entirely about the book, a
“which character are you" quiz, or an indirectly related
listicle.

For example, a romance author can write a post on “10
Sizzling Beaches Where You Can Read Steamy
Romances” and incorporate her book into the post.
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+ B, Johanna Basford @

! November 3, 2016 - @
Lots of you have been asking about Pastel Backgrounds so | thought I'd share how | do mine. | have to
admit, that since filming I've switched from liking the cosmetic pads to cotton wool balls - | now prefer
the smoother look to the more mottled effect the pads create - but as ever, just do what you think works

best! I've used Staedtler Chalk Pastels in this tutorial and the Elephant image from the pull out section of
Magical Jungle. Have fun!

42K Views

il Like #8 Comment A Share B~

OO% 15K Top Comments ™

347 shares 129 Comments
BookBub

Create a relevant
video series.

Create mini documentaries on a book, or get more
creative. For example, for a chick lit book featuring a
hairdresser protagonist, create a cute series of hair
tutorials featuring hairstyles from the book. For a
middle grade mystery featuring a magician, create a
magic trick tutorial series. Publish the videos on
YouTube and your other social channels.

EXAMPLE: Johanna Basford published a relevant, fun
series of coloring book tutorials.
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Facebook:

Run targeted social

Angels & Demons

media ads.

The Da Vinci Code

The Lost Symbol
Suggestions Browse

Twitter: Sites like Facebook and Twitter let you target ads to a

— fine-tuned audience based on preferences users have
Add followers Remove follower targeting . .
Targeting @usernames allows you to reach users with interests similar to followers of any of those accounts. For eXpressed on those SOCIal platforms’ Thls Iets you
example, enter @TwitterAds to target people likely to be interested in advertising on Twitter. Search Twitter for advertise the bOOk tO people interested in Similar bOOkS
@handles to include.

or genres.
Search for @usemames or | Import multiple @usernames
¥ J.K. Rowli Rai R

G John Green
@johngreen
Add @usernames like @harperteen, @EmWatson and more to expand your audience

Also target your followers Also target users like your followers
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Sign up as a HARO
source.

Help a Reporter Out (HARO) connects journalists with
relevant experts, and you are the expert of your niche!
By signing up, you'll receive an email three times per
day that includes media opportunities in which you
could be quoted. Reply quickly for the best chance of
getting selected for a quote in an article, and ask for a
link back to your site.

63



BookBub

Qv A

201 likes

danieljose1 Had an excellent security detail at my #SDCC Star
Wars Last Shot signing this weekend. Photo via
(@delreystarwars

Hold book signings at
stores and festivals.

Signings can help drive word-of-mouth exposure and
reviews. Don't feel obligated to give away your books for
free. Many authors sell books at their signings —
purchase a checkout tool like Square to process credit
card transactions at a cost of 2.75% per swipe.

EXAMPLE: When he attended San Diego Comic-Con,
Daniel José Older posted photos on Instagram of him
signing his newest title for fans.
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change which emalis you receive from BookBub, you can update your preferences.
Editors’ pick for Historical Fiction

new book soon?

When Kate returns to her family's vineyard in
Burgundy, she discovers a secret chamber in

e ncescl e wih . S e and Reach millions of power readers using BookBub’s

a mystery reaching back to World War II. “If you

d my Saroh’s d Kristin Hannah's T H H
B 2 reuc e e andetat book oy e suite of marketing tools.

Mah is for you" (Tatiana de Rosnay). Read |

Release Date: june 19th, 2018

Send a Run a Featured Run a BookBub Cross-Promote with
Preorder Alert New Release Ads Campaign a Featured Deal
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