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Featured Deals
Featured New Releases

BookBub Ads
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DET\WA:TETL
Targeted by category

Drive sales & gain new readers

Editorial selection process

: Come

By Bella Andre

From a New York Times bestselling
author: After 10 years away, city girl
Sarah returns to her hometown of
Summer Lake for a business deal. She
needs the mayor on her side — only the
Mayor is Calvin, Sarah’s first love, with
whom things ended badly...

$1.99 ss5.00

Amazon

Barnes & Noble

Apple iBooks Kobo

Contemporary Romance

The Woman in the

Window
By A. J. Finn
A #1 New York Times bestseller! After



Selection Process

v" Review minimum requirements
v Assess the book’s platform
v Determine content fit

v Make final selection

BBBBBBB



Featured Deal Submission Tips

v" Be flexible with timing
v Submit at different price points
v Add multiple retailers and regions

v" Continue to submit!
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Weekly email

Targeted by category
Promote full-priced books

Editorial selection process

Submit an upcoming release

BookBub

NEW RELEASES of the week

These new releases are curated for you based on your categories. If you'd like to
change which emails you receive from BookBub, you can update your preferences.

Editors’ pick for Contemporary Romance

Mine After Dark

by Marie Force

Sick of managing her sister’s career, Nikki quits
her job and moves into her grandmother’s
home on Gansett Island. Riley hasn't forgotten
& Nikki's last visit to the island — and this time, he
"\ plans to convince her to stay! A heart-stopping
contemporary romance from a New York Times
bestselling author. Read More

Release Date: May 28th, 2018




Send a

Promote your next release

Send a New Run a Featured Run BookBub

Preorder Alert Release Alert New Release Ads
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BookBub Ads




nude photos appear

online, so she hides in a

small coastal town. She

doesn't expect to meet

famed artist Drake, who

vowed never to paint a

woman — only he can’t £ FOUN

resist Rosa... “Sexy heat (:.*}f'f
and tender heart”

S e If-s e rve a u cti o N p I atfo rm (Barbara Freethy).

$1.99 s10.99

Amazon

Contemporary Romance

“Smart, sexy L 4
and oh-so e = .
romantic.” [ R()UB[JE

START READING [

o AROoH, 'D“’i{hsﬁ
ON SALE NOW G P\AC E
BURROWES

No requirements or selection

Define your audience

S X N X

Determine budget and bid
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What can you advertise?

Promote a Promote a Promote a Promote a Promote full-
New Release first-in-series discount box set priced books

LIE

AN

ﬁ777:
—®
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Target readers by...

v" Region & retailer
v Category interest

v" Author interest

BBBBBBB
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Target fans of similar authors

" Can abookish
\/ H : post-grad

and the NFL's

=y golden boy
LEeeE  Amazon US + New

Adult Romance + 8

Amazon US + New |
Adult Romance & READ NOW

comp authors

0.14% CTR 1.67% CTR

BookBub 13



Choosing author targets

Customers Also Bought Items By

v" Target yourself!
3 0
v" Look at also-boughts on retailers R RS Dot
v Ask your readers e ‘)
Rochelle Alers Deborah
Fletcher Mello
v Check out popular authors in 3
e @

your genre on BookBub.com

A. C. Arthur Sherelle Green

Read more

BookBub



Image design

v" Clearly signal genre and mood
“Smart, sexy
and oh-so

v Keep it simple and legible romantic.”
v" Use the book’s cover

START READING

v" Include a call-to-action LSRN

L E )

v" Test, test, and keep testing!

BookBub

Py

BURROWES
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Test and iterate

_ Can a bookish post-grad and @ Can a bookish
., Can a bookish @ the NFL's golden boy find love?l ost-grad and

post-grad p
and the NFL's the NFL's

golden boy _. | golden boy

find love? : find ove"

READ NOW B |
i ' 2

1.67% CTR 0.84% CTR 1.90% CTR

BookBub 16



Write a strong hook

v" Deal price

v" Trope that will appeal to
your ideal fan base

v" Quote from another
author or a review

v" Comparable books,
movies, or tv shows

BookBub

8
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BookBub

11X

B

Don’t miss this
and
debut from a
crime writer to
watch

Only
99p!

Include a deal

more downloads for free Featured
Deals than sales at $0.99

Ebook available now
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Include tropes

zzzzzz

A Cozy
Mystery
For
Readers

‘My Best Friend’s Brother’ MURDER AT LE |
story!”

Amazpn Ry arnt

BAD MATH. L

Who Like

FREE W/KU amazon¥

e

T.K LEIGH

BookBub 19



Include quotes
23 O/ increase in clicks if our blurbs include
) quotes from authors or publications

LIMITED
TIME

"Romance

THE BOOKS THAT ' doesn’t get
STARTED IT ALL. i W any more
MEET MILTON is romantic

TODAY. than this."
USA Today

“Impossible not to "
think of Reacher.” MONICA MURPHY

The Times READ NOW

BookBub



Include quotes from authors

3 0 O/ higher CTRs when quoting well-known authors
O than quoting recognizable publications

*Make some coffee.’

13 H T I 1] read all nighe.” |

o= MELL e Lee Child

"YOUR NEXT
WICKEDLY HOT
READ!"
it g L

[READ NOW |

BookBub 21
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Include comparisons
2 6 O/ increase in clicks when blurbs include
) comp titles, authors, movies, or TV shows

“« s fike /.’rr'ﬂf."' with wrzards.
llhral else Ja you need?” A N A

BLAKE BANNER

FREE DOWNLOAD

22



BookBub | Partners Overview  Pricing FAQ  Partners Blog

Home Featured Deals BookBub Ads Author Profiles Book Marketing Ideas Pub Tips search...

The BookBub Partners Blog

, We love helping authors and publishers sell more books using data-driven best practices and inspiring case studies. Subscribe to get weekly book
e re e re o e ideas, publishing insights, and BookBub tips delivered to your inbox, or get started here:
|
The Ultimate Guide to Book Marketing Tools How to Get Mo
Book Marketing from BookBub BookBub Folloy
See our top posts in one gf See what tools are available Read 10 ideas for
o comprehensive guide. = @ to authors and publishers. @ more BookBub fo

artners@bookbub.com

Sample Marketing Timeline for Launching e

a New Book

AUGUST 29, 2018 by DIANA URBAN

When preparing to launch a new book, there are tons of
new release marketing strategies you could choose
from... but even some of the most tried-and-true
promotional tactics aren’t necessarily the best for
driving sales. For instance, many authors and publishers
still invest ... [Read more...]

iInsights.bookbub.com

SAMPLE MARKETING TIMELINE

aE




Questions?

Get the slides at: insights.bookbub.com/20Books2018

! Contact us at partners@bookbub.com
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